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Adwise: Are your online marcoms legal?

What are online marcoms?

All promotional content, such as advertisements, blogs, videos, 
photos, tweets, messages and posts, testimonials, 
endorsements, sales promotions (price promotions and prize 
promotions) created, controlled, paid for or adopted by the 
advertiser appearing on all free and paid for online space which 
is under a company's control, including:

 its own websites

 its company pages on social media platforms. For example, 
Facebook, YouTube, LinkedIn etc.

 third party content (tweets, blogs etc.) posted by individual 
who are paid by the company to do so

 paid for content on third party sites, such as pop-ups, 
banners etc.

How is online content regulated?

All online marcoms must adhere to the non-broadcast 
advertising rules set out in the CAP Code and the Consumer 
Protection from Unfair Trading Regulations 2008 ("CPRs").

Why does compliance matter?

Failure to comply with the CAP Code risks:

 an adverse adjudication from the Advertising Standards 
Authority ("ASA") and negative publicity;

 compulsory withdrawal of the advertisement and wasted 
costs associated with the campaign;

 being listed as a repeat online offender on the ASA's 
website; and

 removal of paid-for search advertising linking to non-
compliant Online Marcoms.

 Breach of the CPRs attracts a greater risk of financial 
penalties and imprisonment. 

How can FFW help?

We can conduct one of the following audits of your own 
corporate websites and social media pages ("Your Websites"):

1. An initial audit for £2,000 plus VAT*, which includes:

 a brief review of the content on Your Websites; 

 a high level note of advice identifying the type of issues 
that arise, including examples.

1. A full audit for £8,000 plus VAT*, which includes:

 a full review of the content on Your Websites; 

 a detailed note of advice identifying problematic 
content and providing proposals for change. 

*  Prices valid until 30 June 2014.

Further Information?

If you would like to find out more please contact David Bond:
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